








“There is no quality without
a comparative view”

Vilim Vasata

Yﬁd d Ot d €Si gn yeaTb O OkS are real-time chronicles of the

latest design developments in product design. As such, older editions are veritable showcases of
design history and, in publication since 1991, span over two decades. Observing product design
over time is vital for anyone seeking to understand the nature of design trends, e.g., product
designers or purchasing managers from retail who are responsible for developing, launching,
marketing, and selling products. Design historians, university professors, and libraries are also
among the main target clientele in terms of collecting.

Our tip to design professionals: Start your collection of red dot design yearbooks now! And,
watch your collection grow, year by year, edition by edition. As chronicles of our time, the
yearbooks brim with documentation on the latest must-have and nice-to-have products. They

also serve as lifestyle guides und indispensable reference works.



red dot design concept
yearbOOk and iﬂternati()n a] yQaTbOOk communication design. Design pro-

fessionals not only need to stay abreast of the latest trends in design, they also need to observe
and examine trends in a cross-inspirational context over time. red dot has been publishing its
international yearbook communication design since 2006, and the red dot design concept
yearbook since 2007. We encourage all design professionals, and especially those from com-
munication design, to engage in the rewarding experience of collecting the international year-
book communication design on an annual basis. Product designers, for their part, are invited
to “make a contract with the future” by collecting the design concept yearbooks, which predict
promising trends in product design. The idea is not simply to collect these works for the sake of

owning them, but to develop a culture of observing design over time and on an ongoing basis.
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Design Diary 2013

Editor: Peter Zec

English | German
978-3-89939-131-2

21 x 27 cm |1 8.3 x 10.6 inches
Black linen hardcover,

red ribbon page keeper

160 pages

€28.00 1 US $ 38.00

August 2012

9783899139131

red dot package spring 2012

red dot design yearbook 2012/2013,

Set: living & doing,
international yearbook
communication design 2011/2012,
a two-volume set,

red dot design concept
yearbook 2011/2012
978-3-89939-138-1

Now only € 139.00
(regular price € 172.80)
Now only US $ 188.00
(regular price US $ 237.80)
July 2012

Complete list
of red dot books

red dot package fall 2011

red dot design yearbook 2011/2012,

Set: living & doing,
international yearbook
communication design 2011/2012,
a two-volume set,

red dot design concept
yearbook 2011/2012
978-3-89939-130-5

Now only € 139.00
(regular price € 172.80)
Now only US $ 188.00
(regular price US § 237.80)
January 2012

red dot package spring 2011

red dot design yearbook 2011/2012,

Set: living & doing,
international yearbook
communication design 2010/2011,
a two-volume set,

red dot design concept
yearbook 2010/2011
978-3-89939-127-5

Now only € 139.00
(regular price € 172.80)
Now only US $ 188.00
(regular price US $ 237.80)
July 2011

h’l th e fO“ OWin g pages, the red dot frontlist and backlist is presented.

Our main publications are the yearbooks, which champion the world’s best achievements in
design for a given year. These are published for product design, communication design, and
design concepts respectively. In keeping with red dot president Peter Zec’s belief that “commu-
nication needs design,” each yearbook is a creative product in and of itself that incorporates
the design spirit of its time. The design catalogs are thus visually appealing, not to mention
fun! In addition to high-resolution photographs and sophisticated layout, they also contain
detailed product descriptions and interviews with acclaimed designers. With our other books,
red dot engages in contemporary discourse on design. Among these publications is the newly
published Design Value - A Strategy for Business Success, by Peter Zec and Burkhard Jacob of

red dot. The book presents the elaborate study undertaken by the authors to deliver hard facts

and numbers in support of the claim that “Good design is good business.”

international yearbook
communication design 2011/2012
Editor: Peter Zec

English | German
978-3-89939-129-9

24 x 30 cm 1 9.5 x 11.8 inches
Hardcover, 2 volumes

Vol. 1: 528 pages

approx. 1,600 colour illustrations
Vol. 2: 588 pages

approx. 1,200 colour illustrations
€98.00 1 US $ 135.00

December 2011

917838991391299

a0

international yearbook
communication design 2010/2011
Editor: Peter Zec

English | German
978-3-89939-117-6

24 x 30 cm |1 9.5 x 11.8 inches
Hardcover (2 volumes), delivered in
a tight-fitting slipcase with DVD
hot: 483 pages, over 800 colour
illustrations | cool: 524 pages,
over 800 colour illustrations
€98.00 1 US $ 135.00

December 2010

7838991391176

9

international yearbook
communication design 2009/2010
Editor: Peter Zec

English | German
978-3-89939-110-7

24 x 30 cm |1 9.5 x 11.8 inches
Hardcover with DVD

748 pages

2,123 colour illustrations
€79.00 1 US $ 109.00
December 2009

783899139110

international yearbook
communication design 2008 /2009
Editor: Peter Zec

English | German
978-3-89939-101-5

24 x 30 cm 1 9.5 x 11.8 inches
Hardcover with DVD

596 pages

1,814 colour illustrations

Now only € 19.90

(regular price € 79.00)

Now only US $ 27.90

(regular price US $ 124.00)
December 2008
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vol. 1

red dot design yearbook 2012/2013
living

Editor: Peter Zec

English | German

30 x 30 ecm | 11.8 x 11.8 inches
approx. 480 pages, with approx.
780 colour illustrations

July 2012

Dummy Cover

Softcover
978-3-89939-133-6
€19.80 1 US $ 24.80

9

7838991391336

Hardcover
978-3-89939-136-7
€49.00 | US $ 69.00

783899139136

red dot design yearbook 2011/2012
doing

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches
518 pages

with 742 colour illustrations

July 2011

Softcover
978-3-89939-123-7
€19.80 I US $ 24.80

9

7838991391237

Hardcover
978-3-89939-126-8
€49.00 1 US $ 69.00

783899139126

9

red dot

vol. 2

red dot design yearbook 2012/2013
doing

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches
approx. 500 pages with approx.
800 colour illustrations

July 2012

Dummy Cover

Softcover
978-3-89939-134-3
€19.80 | US $ 24.80

7838991391343

Hardcover
978-3-89939-137-4
€49.00 | US $ 69.00

783899139137

Peter Zeo

design yearbook
2011/2012

red dot design yearbook 2011/2012
Set living & doing

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches

496 and 518 pages

with 759 and 742 colour illustrations
July 2011

Softcover
978-3-89939-121-3
€29.80 1 US $ 39.80

9 ‘

783899139121

Hardcover
978-3-89939-124-4
€88.00 ' US $ 124.00

7838991391244

daing s,
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vol, 1

red dot design yearbook 2012/2013
Set living/doing

Editor: Peter Zec

English | German

30 x 30 cm | 11.8 x 11.8 inches
approx. 480 and 500 pages

with approx. 780 and

800 colour illustrations

July 2012

Softcover
978-3-89939-132-9
€29.80 1 US $ 39.80

917838991391329

Hardcover
978-3-89939-135-0
€88.00 | US $ 124.00

7838991391
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red dot design yearbook 2010/2011
Volume 1, living

Editor: Peter Zec

English | German
978-3-89939-115-2

30 x 30 cm | 11.8 x 11.8 inches
Softcover

483 pages

802 colour illustrations

€19.80 1 US $ 24.80

July 2010

9 ‘783899 391 152H

Peter Zec

L lﬂ%

red dot
design yearbook
2011/2012
2

red dot design yearbook 2011/2012
living

Editor: Peter Zec

English | German

30 x 30 ecm | 11.8 x 11.8 inches
496 pages

with 759 colour illustrations

July 2011

Softcover
978-3-89939-122-0
€19.80 1 US § 24.80

9

7838991391220
Hardcover

978-3-89939-125-1
€49.00 | US $ 69.00

7838991391251

arbook

domg

red dot design yearbook 2010/2011
Volume 2, doing

Editor: Peter Zec

English | German
978-3-89939-116-9

30 x 30 cm | 11.8 x 11.8 inches
Softcover

524 pages

843 colour illustrations

€19.80 1 US $ 24.80

July 2010

9 |783899 391169
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red dot design yearbook 2010/2011
Set living/doing

Editor: Peter Zec

English | German

Set (Vol. 1 + Vol. 2):
978-3-89939-114-5

30 x 30 cm | 11.8 x 11.8 inches
Softcover

483 and 524 pages with

802 and 843 colour illustrations
€29.801US $ 39.80

July 2010
917838991391145
; = -~
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design yearbook

living  *

red dot design yearbook 2008/2009
Volume 1, living

Editor: Peter Zec

English | German
978-3-89939-097-1

30 x 30 cm 1 11.8 x 11.8 inches
Hardcover

440 pages, 691 colour illustrations
€19.80 I US § 24.80

July 2008

9 ‘783899“390971”

red dot
design yearbook ‘.“ =
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red dot design yearbook 2009/2010
Volume 1, living

Editor: Peter Zec

English | German
978-3-89939-107-7

30 x 30 cm | 11.8 x 11.8 inches
Hardcover

432 pages, 756 colour illustrations
€49.80 1 US $ 69.00

July 2009

91783899 391077‘
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design yearbook
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red dot design yearbook 2008/2009
Volume 2, doing

Editor: Peter Zec

English | German
978-3-89939-098-8

30 x 30 cm 1 11.8 x 11.8 inches
Hardcover

452 pages

600 colour illustrations

€19.80 1 US $ 24.80

July 2008

9 ‘783899“390988“
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red dot design yearbook 2009/2010
Volume 2, doing

Editor: Peter Zec

English | German
978-3-89939-108-4

30 x 30 cm | 11.8 x 11.8 inches
Hardcover

412 pages, 681 colour illustrations
€49.80 1 US $ 69.00

July 2009

9 ‘?83899”391084“
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red dot design yearbook 2008/2009
Set living/doing

Editor: Peter Zec

English | German

Set (Vol. 1 + Vol. 2):
978-3-89939-096-4

30 x 30 cm 1 11.8 x 11.8 inches
Hardcover

440 and 452 pages with

691 and 600 colour illustrations
€29.80 1 US $ 39.80

July 2008
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red dot design yearbook 2009/2010
Set living/doing

Editor: Peter Zec

English | German

Set (Vol. 1 + Vol. 2):
978-3-89939-106-0

30 x 30 cm | 11.8 x 11.8 inches
Hardcover

432 and 412 pages with

756 and 681 colour illustrations
€88.00 | US $ 139.00

July 2009

9 783899”391060H

red dot design concept

yearbook 2011/2012

Editor: Ken Koo

English

978-3-89939-128-2

27.2 x30.6 ecm | 10.7 x 12.1 inches
Softcover

347 pages

with approx. 900 colour illustrations
€45.00 1 US $ 63.00

November 2011,

available January 2012

9 |7838‘?9H39‘I282H
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red dot design concept

yearbook 2010/2011

Editor: Ken Koo

English

978-3-89939-118-3

27.2 X 30.6 cm | 10.7 x 12.1 inches
Hardcover

330 pages, 900 colour illustrations
€45.00 | US $ 103.00

November 2010

A sneak preview of anticipated trends
in product design
catalog features product concepts
that show creativity and potential

worldwide, this

that have not yet been manufactured.
A must for designers, product manu-
facturers, purchasing managers, ad-
vertising professionals, and anyone
with a curiosity for cultural artefacts.

9 ‘783899“391 183“

DES/GN
VALUE

Design Value

A Strategy for Business Sucess
Authors: Peter Zec, Burkhard Jacob
English

978-3-89939-103-9

13.5x 21.5 cm | 5.3 x 8.5 inches
Hardcover

224 pages

about 20 graphics

€ 24.90 | US $ 39.00
March 2010

The maxim “Good design is good
business” is put to the test by means
of a landmark study conducted over
several years. The results: Good de-
sign not only increases sales but also
contributes to shaping a company’s
overall brand image.

9 ‘783899”391022”

YOl

red dot design concept yearbook 2009 / 2010

red dot design concept

yearbook 2009/2010

Editor: Ken Koo

English

978-3-89939-109-1

27.2 X 30.6 cm | 10.7 x 12.1 inches
Hardcover

332 pages, 900 colour illustrations
Now only € 15.00

(regular price € 75.00)

Now only US $ 21.00

(regular price US $ 103.00)
November 2009

Product concepts that showed crea
tivity and potential in 2009/2010
that had not yet been manufactured,
for example prototypes of concept
cars, future scenarios, or computer
simulations. The catalog also presents
profiles and interviews with designers
and design experts.

9 7783899 H391091 H

BEST PRACTICE .1

e

Universal Design - Best Practice
Volume 1

Editor: Peter Zec

English | German
978-3-89939-112-1

21 x 30 cm | 8.3 x 11.8 inches
Hardcover

140 pages

100 colour illustrations
€28.00 | US $ 44.00

August 2009

The latest trends and products in
rehabilitation design, including in-
depth discussions on the social and
economic aspects of rehabilitation,
aging and health car
creasing trend toward “universal de-
sign” this book is an invaluable asset
for designers and engineers from all
fields, not only rehabilitation.

9 ‘783899”391 12‘IH

Given the in-

red dot
design concept
yearbook

)
g

red dot design concept

yearbook 2008/2009

Editor: Ken Koo

English

978-3-89939-100-8

27.2 x 30.6 cm | 10.7 x 12.1 inches
Hardcover

332 pages, 900 colour illustrations
Now only € 15.00

(regular price € 75.00)

Now only US § 21.00

(regular price US $ 103.00)
November 2008

Product concepts that showed crea-
tivity and potential in 2008/2009
that had not yet been manufactured,
for example prototypes of concept
cars, future scenarios, or computer
simulations. The catalog also presents
profiles and interviews with designers
and design experts.

9778 1008‘

3899739

Who's Who in Design -

The Leading Designers of the World
Volume 3

Editor: Peter Zec

English | German
978-3-89939-083-4

21 x 28 cm | 8.3 x 11.0 inches
Hardcover

438 pages

970 colour illustrations
€69.00 1 US $ 89.00

July 2007

Profiles of designers, design teams,
and design firms and companies
who have demonstrated outstanding
success and talent. An indispensable
reference guide for all design profes-
sionals, marketing and retailing pro-
fessionals, and anyone interested in
design and forthcoming trends.

9 ‘783899”390834”

red dot
design concept
yearbook
2007/2008

red dot design concept
yearbook 2007 /2008
Editor: Ken Koo, English
978-3-89939-090-2

27.2 x30.6 cm | 10.7 x 12.1 inches
Hardcover, 280 pages

708 colour illustrations
Now only € 10.00

(regular price € 75.00)
Now only US $ 14.00
(regular price US $ 105.00)
November 2007

Product concepts that showed crea
tivity and potential in 2007/2008
that had not yet been manufactured,
for example prototypes of concept
cars, future scenarios, or computer

simulations. This catalog will be of

interest to design historians and trend
watchers interested in tracing the roots

of current styles in product design.
‘783899“390902“

| german | desi

german design standards, Volume 2
Editor: Peter Zec

English | German
978-3-89939-070-4

23 x 31 em | 9.1 x 12.2 inches
Hardcover

302 pages, 316 colour illustrations
Now only € 20.00

(regular price € 64.00)

Now only US $ 35.00

(regular price US $ 89.60)

October 2005

A portrait of the essence of contem-
porary German design by means of
company and designer profiles, in-
terviews, product presentations, and
a historical overview of Germany’s
rich design tradition, including the
groundbreaking Bauhaus movement
and the Ulm Design School.

9 ‘783899”390704“

design for
a better
quality of life

Hall of Fame - Design for a
better quality of life, Volume 2
Editor: Peter Zec on behalf of lcsid
English

978-3-89939-085-8

22.5x30.9 cm | 8.9 x 12.2 inches
Hardcover

271 pages, 348 colour illustrations
Now only € 19.00

(regular price € 59.00)

Now only US $ 25.00

(regular price US $ 78.00)
September 2007

A global panorama of the current
movers and shakers in design. The
catalog features country
history, latest

products and discussions on pivotal

topics in design.

917838991390858

profiles,
landmarks of design

8389913
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caravaning design award 2006/2007
Innovations for new mobility
Editor: Peter Zec

German | English
978-3-89939-082-7

21.5x 30 cm | 8.5 x 11.8 inches
Hardcover

80 pages

100 colour illustrations

€28.00 1 US $ 35.00

August 2007

Enhanced mobility does not have
to compromise our need for aes-
thetics. In fact, the two go together
and merge to create new forms and
approaches to being on the road. A
must for professionals from the cara-
vaning and outfitter industries and
for travelers looking to enhance their
experience.

9 ‘783899“390827”

Material and Design, Volume 1
Editor: Peter Zec

English | German
978-3-89939-087-2

21.2 x 28.6 cm | 11.3 x 8.4 inches
Hardcover

196 pages, 180 colour and

b/w illustrations

€20.00 | US $ 35.00

January 2008

The Tatest trends and innovations in
the furniture and furnishing industry
as well as material sciences. A must
for any professional from design and
product manufacturing, this catalog
is produced in collaboration with in-
terzum, the world’s leading trade fair
for suppliers for furniture production
and interiors.

9178389913908 72

designing

success

designing success - strategies
concepts processes

Editor: Peter Zec

English

978-3-929227-43-7

14.5x 23.0 cm | 5.7 x 9.1 inches
Brochure

119 pages

116 colour illustrations
€10.00 1 US'$ 14.00

January 1999

The publication illustrates the cor-
relation between good design and
business success. Numerous exam-
ples from the field of product design
provide design experts and managers
with useful strategies and concepts.

9 ‘783929”227437“

911783899

The Language of Fashion and Design.
Creative, Multifarious, Global
Authors: Helmut Merkel, Annett
Koeman, Alexandra Hildebrandt
English

978-3-89939-094-0

21 x 21 cm | 8.3 x 8.3 inches
Hardcover

128 pages, 50 colour illustrations
€29.00 1 US $ 40.00

November 2007

With this publication, Arcandor AG
and Norintra, the movers and shakers
behind Germany’s main mass market
retailers in fashion, delved into quin-
tessential questions concerning de-
sign, creativity and marketing: How
can a company generate new ideas?
When is the best time to be creative?
What can management learn from
designers? ... and much more.

390940

9783899186047

The red line.

In search of excellence in design
Authors: Frank A. Reinhardt,
Claudia Wanninger

Only German
978-3-89986-047-4

16.5 x 22.0 ecm | 6.5 x 8.7 inches
Softcover

152 pages

90 colour illustrations

€19.90 1 US $ 24.00

August 2004

A documentation of the long and
winding road of a design center, in
this case, Design Zentrum Nordrhein
Westfalen. A must for design histori-
ans or anyone interested in how de-
sign quality standards come into be-
ing from both a business and cultural

perspective.
4



red dot GmbH & Co. KG
design publisher
Gelsenkirchener Str. 181
45309 Essen

Germany
www.red-dot.de

www.red-dot-store.de

Contact

Ms. Sabine Woll

Head of Marketing
Phone +49 201 8141-822
Fax +49 201 8141-810
woell@red-dot.de

Representation United States
Headquarters

Continental Sales, Inc. (CSI)
213 W. Main Street
Barrington, 1L 60010

Phone +1 847 381 6530
Fax +1 847 382 0419
bookreps@wybel.com

West Coast Regional Office
Faherty & Associates, Inc.

6665 SW Hampton St., Suite 100
Portland, OR 97223

Phone +1 503 639 3113

Fax +1 503 598 9850
faherty@fahertybooks.com

Midwest Regional Office
Wybel Marketing Group, Inc.
213 W. Main Street
Barrington, 1L 60010

Phone +1 847 382 0384
Fax +1 847 382 0385
bookreps@wybel.com

East Coast Regional Office
Melman-Moster Associates, Inc.
43 Yawpo Ave., Suite 6
Oakland, NJ 07436

Phone +1 201 651 9400

Fax +1 201 651 9440

books@melman-moster.com

South Regional Office
Southern Territory Associates
4508 64th Street

Lubbock, TX 79414

Phone +1 806-799-9997
Fax +1 806 799 9777

sta77 @suddenlink.net

Special Sales (Select Accounts)
FAL Enterprises LLC

Francesca Minerva

91-18 159th Avenue

Howard Beach, NY 11414
Phone +1 718 835 8546

fminerva@falenterprises.com

reddot edition

Representation Canada
Canadian Manda Group
Attn.: Peter Hill-Field
165 Dufferin Street
Toronto, ON M6K 3H6
Phone +1 416 516 0911
Fax +1 416 516 0917

general@mandagroup.com

Distribution United States & Canada
Innovative Logistics, LLC.

575 Prospect Street Suite 301

Lakewood, NJ 08701

Phone (U.S.) 866 289 2088

Toll Free (U.S.) 877 318 6990

Phone (outside U.S.) +1 732 534 4366
Fax orders (U.S.) 877 372 8892

Fax orders (outside U.S.) +1 732 363 0338

orders@innlog.net

Latin America/Carribbean
David Williams
IMA/Intermediaamericana
PO Box 8734

UK London SE21 7ZF
Phone +44 20 72 74 7113
Fax +44 20 7274 7103

sales@intermediaamericana.com



